VU THI CHIN. 2007. Phép lap tir trong tiéu d& bao chi Nga, Tap chi Ngén ngiz, s6 10, trang 52-58.

Trong cudc diu tranh quyét liét dé gianh doc gia, dé thu hat sy quan tdm chl y cua “cac thuong d&” hau hét
céc bao, cac nha xuat ban & Nga déu sir dung tiéu d& nhu mot “bao bdi” vaéi hang loat tha thuat ngdn ngir doc
d4o, hap dan, nhitng bién phap va phuong tién tu tir dic sic, da dang. RS rang 1a bao chi ngay nay di dap ung
duogc nhitng yéu cau ngay cang da dang, khat khe cia ban doc, 1am cho ho hai 1ong. Thanh céng nay c6 su
dong gop réat 16n cua phép lap tir - hay con goi la diép tir, diép ngit. Trén bao chi Nga cac nha bao thudng su
dung hai cach lap tir cha yéu:

- Lap lai day du, nguyén ven toan bo cac thanh té
- Lap lai khong day du, khong nguyén ven (lip lai mot phan) cac thanh t6

Céch két hop tai tinh cac loai hinh diép ngir véi cac dau cham cau da gitp cac tiéu dé nhu 6 am thanh, ¢ hinh
tuong hon. Sy cén dbi, nhip nhang, hai hoa giira cac vé tao thanh van, thanh diéu nhu trong tho ca, ca dao,
thanh ngi, tuc ngir... 1am cho cac tiéu dé uyén chuyén, hap dan, d& nhé, dé thuoc va dé lai trong long doc gia
nhirng “4n twong kho phai” ca trudc, sau va trong khi doc bai béo.

In the “battle” of acquiring and attracting customers, most of publishers in Russia use headlines as their “sharp
weapon” utilizing variety of unique word creation methods in combination with rhetorical devices. It is clear
that today’s newspapers successfully statisify the need of readers which is becoming more and more
demanding and diverse. This success is partly attributed to repetition of words or repeated words. There are
two main forms of repetition used by Russian journalists:

- Repetition of all word components
- Repetition of part of word components

The combination of repeated words and punctuations makes headline content seem like audible and visible.
The balance and harmony of combination of repeated words create rhythm, melody similar to verses, folk
verses, idioms, proverbs, etc. that makes headlines smoother, more attractive, easy to remember and have a
“deep impression” on readers before and after reading an article.
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