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Trong khi cac quang cao thuong mai ¢6 sy chii trong nhat dinh dén viéc sir dung hinh anh, am thanh di kém dé
tang sirc thuyét phuc ciia quang cao thi trong cac quang céo phi thwong mai, ngdn ngir lai 1a yéu t6 quyét dinh doi
véi thanh cong ciia quang cao. Chinh cac phuong tién, bién phéap tu tir va cac yéu té ngdn ngir dugc két hop
nhuan nhuyén trong cac quang cAo loai nay da khién cho doc gia/ nguoi tiép nhan quang céo cd thé hiéu duoc va
cam nhan mot cach sdu sic nhimg tu trong, thong diép dugc truyén tai trong quang cao dé tir d6 tao nén sy hai
hoa gitra ndi dung va hinh thirc quang céo, gitra ngbn ngit va hinh anh quang cao, ciing nhu giira suy nghi, tu duy
cta ngudi viét va tinh cam, phan (ng ciia nguoi doc. Nhu vay, c6 thé thiy cac quang céo phi thuong mai trong X
hoi hién dai dang ngay cang phat huy duoc tac dung trong dinh hudng du luan x& hoi, né ¢ quan hé mat thiét vgi
doi sdng, cong viéc, hoc tap cua dai da sé quan ching. Ban vé nhiing viéc hang ngay xay ra, néi nhiing cau noi
hang ngay van néi 1a nhiing yéu cau co ban cua tinh cong dong. Pua nhiing cai hay, cai dep, cai la trong “nhiing
cong viéc hang ngay, nhitng cdu néi thirong ngay” vao quang co dé trong tu tuong tinh cam cia cdng ching cé
s cong huong, tir d6 cong chung c6 thé hiéu, tiép nhan va thuc hién nhimg thong diép dwoc truyén tai trong
quang céo.

Unlike commercial advertisements which focus much on the harmony of language and digital effects, non-
commercial advertisements acknowledge the important role of language to the success of winning the customers’
hearts. It is rhetorical devices or linguistic features used powerfully in non-commercial advertisements that make
customers get the picture, perceive the idea hidden in the advertisments. In today society, modern non-
commercial advertisements play an important role in defining and directing the public opinion helping people
realise the implied message and join their hands to make a better life for their community, for people around them
and for themselves.
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